
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

2010-2011 
Season Information 

http://www.pmi.tv/html/syndication.php 
 

The official start date for Ariel & Zoey & Eli, Too is the week of 
Monday 9/27/10 – the first day of Q4. 

 
 
 
 
 
 
 
 
 
 

773-935-1572 



 
 
 
 
 

 
 
 

FEEDS WILL BE FROM PMI 
Production Masters, Inc. [PMI] 

202 Fifth Ave. - Buhl Building, Pittsburgh, PA  15222 
412-281-5900  Fax: 412-263-5401 

http://www.pmi.tv/html/syndication.php 
 

SCHEDULE 
The official schedule will be posted on PMI's website and on 
Showplace's website. 
 

WHO TO CONTACT 
 
Feeds/Schedules/Formats 
 PMI - Monica Cecchini, monica@pmi.tv, 412-281-5900 
 
Usage 
 Daren Gaskill, daren@showplaceonline.com 
 3023 N. Clark St. #890, Chicago, IL 60657 
 Phone: 614-372-5525  Fax: 206-984-4179 
 
Showplace 
 Daren Gaskill, daren@showplaceonline.com, 614-372-5525 
 Hal Pontious, halp@showplaceonline.com, 773-935-1572 
 
Websites 
 Official Site - http://www.arielandzoey.com 
 Demo - http://www.showplaceonline.com/demo/aze_demo.html 
  PMI - http://www.pmi.tv/html/timingsheets/arielandzoe.php 
 



 
 
 
 
 
 
 

FACT SHEET 
2010 – 2011 Season 

 
 

 
SERIES TITLE: Ariel & Zoey & Eli, Too 
 
DISTRIBUTED BY: Showplace Television Syndication 
 614-372-5525 
 
FEEDS: PMI - 412-281-5900 
 
START DATE: Monday, September 27, 2010 
 
LENGTH: ! hour – TRT: 28:30 
 
BARTER: 3.5/3.5 
 
FORMAT: The series will be delivered is SD with 

three commercial breaks and will be 
Closed Captioned. 

 
FCC INFORMATION: Ariel & Zoey, & Eli, Too is E/I for Kids 13-

16 with a TV-G rating. 
 
NIELSEN CODE: Long Name – Ariel & Zoey & Eli, Too 
 Short Name – Ariel & Zoey 
 
 
 



 
 
 
 
 
 
 

 
 

AFFIDAVITS 
 
 

 
Report all broadcasts, episodic and commercial preemptions and 
make-goods to Showplace.  Affidavits of performance for each 
Showplace program licensed to your stations must be returned 
within 10 days of the end of each broadcast month.  Please notify 
Showplace of all preemptions as soon as possible.  Affidavits 
must be signed and dated by a representative of the station. 
 
 
Affidavits should be addressed to: 
 

Showplace Television Syndication 
Attn: Sales 

3023 N. Clark St. #890, Chicago, IL 60657 
Fax: 206-984-4179 

email: sales@showplaceonline.com 
 

 
 







 
 
 
 
 
 
 
 
 
 
 

PRODUCER STATEMENT 
 

AND 
 

EDUCATOR'S LETTERS 
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Ariel & Zoey (Eli, too) 

FCC E/I Children’s Programming Production Statement 
For the 2010-11 Season 
13 Half-Hour Episodes 

Age group: K13-16 / TV-G / Barter: 3.5/3.5 / Closed Captioning 
 

FCC E/I: 
Soup J Productions, LLC verifies that it has followed the guidelines as outlined by the FCC in order 
for this program to be classified as an FCC Children’s Television Educational and Informational 
Program for kids primarily up to age 16.  The show is targeted to children ages 13-16.  Soup J 
Productions, LLC will deliver the program to stations with the FCC’s required E/I logo on screen for 
the entire duration of the program except during commercial time. 
 
Commercial Limits: 
Soup J Productions, LLC will keep total commercial time within the program to 7:00 or less.  Soup J 
Productions, LLC will provide AZE2 to stations with no more than 3:30 of barter commercial time. 
 
FCC E/I compliant website: 
 Soup J Productions, LLC warrants that AZE2 is in full compliance with FCC regulations.  Additionally, 
Soup J Productions, LLC will neither mention nor show onscreen any website inside the program 
content of AZE2 with the exception of: 
http://www.arielandzoey.com 
Soup J Productions, LLC agrees to maintain the website http://www.arielandzoey.com in a manner in 
compliance with the FCC Kids E/I guidelines.  Soup J Productions, LLC agrees to give stations 5 
days notice prior to adding any ads, logos or potentially commercial material to the website in order 
for stations to review the material. 
 
No Host Selling: 
Soup J Productions, LLC will not use any program character, host, or the program's name to endorse 
any product within the program nor during any commercial time during the program.  Soup J 
Productions, LLC will not use any program character, host, or the program's name to endorse any 
website or web product within the program itself nor during any commercial time within the program. 
 
 
 
Produced by:  
Matthew T. Engelbert – Producer 
2424 Antietam Dr., Ann Arbor, MI  48105 
Email: Matt@arielandzoey.com 
Soup J Productions, LLC 
www.arielandzoey.com 
(734) 929-5188 

 
Distributed by: 
Hal Pontious - President 
3023 N. Clark St. #890, Chicago, IL 60657 
Ph. 773-935-1572 Fax: 206-984-4179 
halp@showplaceonline.com 
www.showplaceonline.com

 



SEMINOLE COLINTY
PUBLIC SCHOOLS

F'OREST CITY
ELEMENTARY SCHOOL

l0l0 Sand Lake Road
Altamonte Springs, FL. 327 14

Phone: (407) 746-1050
Fax: (407) 746-1099

ANGELAZAMBAUX
PRINCIPAL

VICKIE HALLSTROM
ASSISTANT PRINCIPAL

MISSION STATEMENT

The parents, teachers, and staffin our
,chool community are dedicated to providing
L safe and caring education environment that
prepares all students to become responsible

citizens and life-long leamers

VISION
To work together to become the most

know knowledge, dedicated, skillful staff
ofexpert educarors in Seminole County

Public Schools.

SCHOOL MOTTO
"Forever Commifted to Excellence"

March 29,2010

Series Review
Series: Ariel and Zoey, Eli too
Episode length: 30 minutes

The "Ariel andZoey, Eli Too" series is a children's informational show, hosted by
three siblings; twin girls, Ariel andZoey and their younger brother, Eli. As hosts, these
children entertain and inform their audience through song, dance, music and dialogue.
Boys and girls between the ages of 13 and 16 years old will be interested in watching
each episode to learn something new and pertinent to adosescent life, including
following dreams and setting goals.

In one episode, the young hosts interview the CEO of Domino's Pizza and a federal
court judge. The questions asked during these inteviews are insightful and inform
adolescents about educational choices when thinking of future careers. The importance
of volunteering is discussed in a way that will inspire teenagers to make positive
choices in giving back to their communities. Judge Damon Jeronme Keith points out
that listening to and respecting your parents, staying in school, remaining positive and
finding out what makes you happy are all imperative in building a successful life.
Additionally, patriotism is depicted through the songs of our Armed Services.

Character education is an integral part of academic education, as well as family life.
This show supports and encourages respect for others, having integrity, following
directions, putting forth best effort and taking responsibility, which is a wonderful
message for American youth.

"Ariel and Zoey, Eli Too" is an upbeat, fun, diverse and entertaining children's
television series that will inform young people on a variety of subjects, while keeping
their interest. Although it is a show that young people will be drawn to on their own,
parents can watch it with their children and use it as a discussion platform for many
important subjects.





March 30,2010

Program Reviewed: Ariel, Zoey & Eli Too

The Ariel, Zoey & Eli Too series is enterlaining as well as filled with healthy, promising, andpositive messages for children. The show opens with the twins, Ariel and Zo"y,along *ith tt.i,younger brother Eli, discussing the importance of volunteerism. They cite examples 6f workingwith the homeless, with animal shelters, and with our armed services. I thought it was worthnoting that they spoke of their own volunteerism sharing how they give bacliby singing atconcerts for troops and their children-the lesson being-..leading tfexample."'

Another positive aspect of the show was their interviews with a federal coun judge and the CEOof Domino'sPizza. The kids first defined what a judge is, his roles, and what"it took to acquiresuch a well-respected career. Judge Damon Keith's best advice was "to listen to your parents.,,Despite the not so kid-friendly admonition, Ariel, Zoey,and Eli still seemed impressed andinspired by the judge's success and his story of how he got there. David Brandon, the CEO ofD9m]no's, brought a similar message: It takes hard worf, sacrifice, and perseverance to become"the Big Cheese."

Among the worthwhile dialogue and the interviews of positive role models was theentertainment provided by these siblings. While their rongr and music are stimulating andupbeat, they too had positive messages. The patriotic son! honored our service men and womenand the closing song promoted ambition, goal-setting, ani'aspirations

As a teacher recognizing the dire need for character education among our youth, I endorse thisshow because of the many positive messages. I found it thought-proiokini ana inint childrenwill too. I fully support resources that helpchildren make poJitiu. choicesl-cspecially whenthose choices positively affect those around them as well.

l4tendy Ruffgraduatedfrom Rollins College with honors in 1993 earning a B.A. degree inEltslilh' She began her teaching career in 1994 as a middle school lanfiiage arts teacher inDuval County, Florida. In 1997 she moved to orange County, Florida-whire she has beenteaching middle school ever since. In 2007 she becime the s-chool's Reading & Iltriting Coach,working with both students and teachers in these specialized areqs. lltendy"also chairs thereading department, mentors new teachers, and is a member of the literaiy and leadership leamat Southwest Middle School in Orlando.


